Step by Step

Poccuiickuii ppiHOK GyTHIMDO-

BAHHOH IUTHEBON U MUHEPATLHOHU
BOJ(bI OTJIMYAETCSA TOMHHUPOBAHU-
€M HHTEepHAIIMOHAJbHBIX KOMIIa-
HUIl B CPEJHEM LIEHOBOM CETMEHTE
(The Coca-Cola Company, Nestle :
SA, PepsiCo Inc., IDS Borjomi :
International) u GosbmuM Konuye-
CTBOM JIOK2JIBHBIX IPOU3BOJUTE-
neit B Hu3koM. Kpome Toro, B Hu3-
KOM ILIECHOBOM CETMEHTE HIMPOKO
IPeJICTABIEHBI MAapPKU TOPTOBBIX :
ceTell, IPOYHO 3aHMMAIOIINE BTY '
HUmMYy 61arojaps 3KOHOMHMM Ha '
JUCTPpUOYIUN U MapkeTuHre. Mu-
HOpTHAs Gy THJIMPOBAHHAS BOAA CO-
CpefoTOYEHA B BBICOKOM I[€HOBOM

CETrMEHTE.

PaccMOTpUM OCHOBHBIE IIOKa3a- :
TeJqU POCCUHCKOTO IPOU3BOACTBA
GyTUTMPOBAHHON MUTHEBOH U MU-
HEPAILHO BOJIBI, ONUPAsICh Ha IAH- |
HbIE FOCYJAPCTBEHHON CTATUCTUKU :
3a HOCJIeHIe HECKOIbKO JeT. Ilpu
TOM YUYMTBIBAIOTCS CJEAyIOMUE :
KaTerOpuU: MUHEPaJbHbIE IIPUPOJ:- :
HbIE TUThEBbIE BOJbI U BOJbI TUThE-

Bble, pacacoBaHHbIE B €MKOCTH,

He cojepyalue JOoGAaBKU caxapa :
WM APYTUX MOACTANBAIONNX UIH

BKYyCOApOMAaTHUY€CKUX BCICCTB.

ITocye craza, KOTOPBINA IPOU30-
e Ha POCCUIICKOM PbIHKE IUTbE- |
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MccnepoBaHMA KoOMMaHum

MIH 6yT. 0,5 n

6e3anKorosibHble HanuTKn /

BOH M MuHepaJbHOU Bogbl B 2015
rojy, IPOM3BOACTBO PAacCMATpHUBaAC-
Mol HpoAyKIuu BeIpocio Ha 3,9%,

cocrasus B 2016 roxy 11 637 891 Tb1- 5
cstay moayauTpos (puc. 1). B 2017 :
rojly IOKa3aTeJu IpPOU3BOACTBA
TaKXe YBEINYNUINUCh, JOCTHTHYB :

11 683 616 TeicaY HONYIUTPOB.

Crout ormerursb, uto g0 2017
rofia B pOCCUICKOE IMPOU3BOACTBO
Bxoauaa npoaykuus Kpsimckoro :
denepasbHOTO OKpPyra, OHAKO C :

Pucyrok 1. AMHAMUKA
NMPON3BOACTBA MUTLEBOM
Y MUHEPAJIbHOM BObl

B 2015-2017 rogax, mnu 6yT. 0,5 n
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WeTounuk: TK Step by Step Ha ocHoBaHum
AaHHbIX PoccTara.

{ 9TOrO Nepuoja AaHHBIE IO HEMY '

OTCYTCTBYIOT.

AYKIMU PacCMaTpUBAEMON KaTe-
ropun B 2017 rozy GbLI BBINYIIEH B
LenTpansHoM desepanrbHOM OKpY-

re — 3 082 357 Thicsa4 MOIYIUTPOB.

pOM3BOACTBA 3aHUMaeT JlanbHe- :
BoctouHblit PO (432 283 Teicsiun :

IIOJIYJIUTPOB).

Ha poccuiickom peiake GyTuny- :
| POBaHHON MHHEPAJIbHON U NMHUTbeE-
. BOU BOJBI IIPEJIIOUYTEHUE OTAAETCS
| IIACTHKOBOIT Tape B GoMbIe cTe- |
| TICHU, YeM CTEKJISHHOIA. :
: Kax noxaspisaeT 1eHOBOI aHa-
JIU3, K IPOJYKIUU B CETMEHTE «Je-
¢ IIEBBIN» U «CPEJHUI» OTHOCHUTCH
BBINTyCKaemasi Ha Teppuropun Poc- :

CHUM IIUTbEBAsI 1 MUHEPAJIbHAA BOJA,

Pa3JIHTas MO MJIACTUKOBBIM OyTBLI-
¢ kam. K HU3KOMY IIEeHOBOMY CEIMEHTY :

OTHOCHUTCA IPOAYKIUA jgemesie 50

pyOueit 3a anuTp. JInanasoH LeH B
CETMEHTE «CPEeHUI» KOJIEeBAETCS OT
101 0 150 pyGaett 3a murp. Takxe !
BBIJIE/IAIOT CETMEHTDI «CPEJHUM-» U
«CpeJHHIi+», B KOTOPBIX [PEJCTAB-
JIeHA TPOAYKIUsA, peajnsyeMas Io
: mese, coorsercrBenHo, 51-100 u !
151-250 py6urei 3a autp. B cermen- :
TaX «CPEeJHU» U «CpegHuii+» yxe

IIOABJIAETCA BOJAA B CTEKJIAHHBIX

{ GYTBUIKAX, @ TAK¥KE TPOIYKIHS 3a-
Camplit 60gbIIONH 0O6BEM IPO- !

PyOexkHBIX npousBoguTeneii. B cer-
MEHTE «BBICOKHI» TpeACTaBleHA
UCKJIIOYUTEJbHO MMIOPTHAsL IPO-
JYKIMSA — €€ CTAPTOBAs IIeHA 33 IUTP

¢ cocrasastet 251 py6i.
. [locnrexgnee MecTo mo ob6beMaM :

Ha orTeuecTBeHHOM pbBIHKE
MHMHEPATBHON M NUTHEBON BOABI
npeo6iafaeT MPOAYKIUSI HI3KOTO

IIEHOBOT'O CETMEHTA — Ha HEE IIPpU-

xonurcs 36% (puc. 2). 3arem cie-
AyeT LEHOBOI CEIMEHT «CPEeAHUIA->

¢ goieit B 25%. CpexHnii eHOBOM

cermeHnT 3anuMaetT 19%, a cerMmeHT
«cpepuuitt> — 13%. Jloporoii npo-
JYKIIUM IPUHAJIEXKAT BCETO JIHITh
8% pbIHKa.

B mauazne 2017 roma meHa 3a
autp BoAbl coctasiasaa 30,99 py-

é6]I$I, 1 Ha IPOTIXKEHHUHN BCEro

IIepruojsa OHa IIOKa3bIBajJla HE3HA-
YUTEJTbHBIN POCT, K KOHITY I'OJla yBE-

 auauBIIKACh aumb Ha 0,51 koneku.

B auBape 2018 rozga nena gocTuriaa
31,3 py6us 3a 1UTP U 6€3 KAaKUXJIU-
60 KOJebGaHUIl AeMOHCTPUPOBATA
CTAGMIILHBIN POCT BILIOTH IO OKTSI-
6pst 2018-ro. 3a HENMOJNHBIII TOJ IieHa
yBeanamiach Ha 0,74 xoneiku, 4To
TaKXe HeCUIBHO OLIYTUMO, HO yXKe
6osbie nokasareas 2017 roxa. Ta-
KIM 00pa3oM, B [[eJIOM OTMEYAETCS



BAaHHYIO IUTHEBYIO U MUHEPAIbHYIO BOJY.

COKOIi KOHKYPEHIIUU UTPOKH OTEYECTBEHHOTO :
PBIHKa Gy THUIMPOBAHHOI INTHEBOI M MUHEPATD-
HOH BOZBI IIBITAIOTCS pepOpMUPOBATH CBOIT 6U3-
Hec. MaJsible U cpejHUE TIPOU3BOJUTENN CTApa-
IOTCS YAEMEBISTH CBOIO TPOAYKIMIO. DTO oGuuit |
TPEH/l POCCHIICKOrO PBIHKA GyTHIMPOBAHHOM
BOJIbI, Ha KOTOPOM GOJTBIIMHCTBO IOTPEGUTENEH :
9yBCTBUTEJIbHBI K IICHE, @ KOJIMYECTBO IPUBEP- :
JKEHIIEB TIPEMUAJIBHBIX GPEH/IOB B 06meil Macce

HHUYTOXKHO.

B 2016 rosiy 06beM paccMaTpPUBAEMOTO PBIH-
Ka JIEMOHCTPHPOBAJ TIOTOKUTETHHYIO THHAMHUKY -
32 CYET POCTA IIPOU3BOJCTBA, A TAKKE YBEJIIUeE-
HUsI IMIIOPTA ¥ HeGOJIBIIOTO CHaja SKCIOpTA. :
O6bem poinka Bolpoc Ha 7% — 1o 19 074 782 Tbr-
ca4 IMTPOB (puc. 3). B 2017 rogy 66110 OTMEUEHO
cHmKenue poinka Ha 2% — 0 18 697 232 Toicsy
nurpos. HecMoTps Ha TO, 4TO MPOUBBOACTBO H |

UMIIOPT pacTyT, OAHOBPEMCHHO YBCJINYINBACTCSI UcTounmk: TK Step by Step.

06HeM BKCITOPTUPYEMOM TPOAYKIINH.

PaccMOTpuM AUHAMHKY MMIIOPTA M 9KCIOP-
Ta 6y THIMPOBAHHON MUTHEBON U MUHEPAJIBHON :

BO/bI B HATYPAJIbHOM BBIPAKEHUU B STHBAPE—aB-
rycre 2013-2018 rozos.

O06BEMBI SKCIIOPTUPYEMOIT BOJBI B HATYPAID-
HOM BBIPAXKEHUU BO MHOT'O Pa3 IPEBBIMAIOT UM-
nopr. Tak, 8 2017 roay skcmopt cocrasux 4810
MJIH JIUTPOB, a UMIOPT aumb 140 MIH 1UTpOB
(na 4670 MuH JUTPOB Menbe) (puc. 4). B To xKe
BPEMS CTOUT OTMETHTD, 9TO OGBEMBI HMIIOPTH- -

y -

HeGOJBINO, HO BCE e POCT HEeH Ha GyTHINPO- : Pucyrok 2. CTPYKTYPA PbIHKA MUTbEBOU

{ MW MMHEPAJIbHOW BOAbI MO LIEHOBbIM

{ CEFTMEHTAM, %
B yCJIOBI/IHX 3KOHOMUMNYECKOTIrO Kpnsuca 1 BbI-

e N
18,9%
24,5%
1,6%
35,9%
BbICOKUA 7,6%
I cpepmmi + 13,2%
. cpeaHui 18,9%
CPeaHUA - 245%
HU3KHi 35,9%
AN _J

B nepuop ¢ aasaps no asryct 2018 roga numnopt

. IMTPOB. PHIHOK NOJHOCTHIO OPUEHTHPOBAH HA |
~ skcmopt. Jloporasi IMIIOPTHAS TIPOAYKIHS Me- -
Hee BoCTpeGOBaHA. B HATYPAIBHOM BHIPRKEHIH |
RoJs uMnopra cocrasaser 2,83%, a gons sKc-
¢ 5iCo Inc.”, “IDS Borjomi International”) as well
B ieHEKHOM BBIPAsKEHUHU HABIIOAETCS UHAS

nopta—97,17%.

KapTUHA: 3/€Ch TUIUPYET 3apyGeKHas MPOAyK- -

LS.
—

1
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MBL, «Kpokyc 3xkcnox», Mockea
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MupoBble TexHoAOruu

BevialeMoscow 2019

MexAyHapOAHAA BEICTABKE NPOM3BOACTER HANWUTKOB.

Ddcpyanaasme | HHrpesrest | Texoaorwn poanwed | Ynaknaza | beanec-pewieHnr

Vcnex Bawero 6usHeca

. mopTupyercs,
¢ JIMAUPYET UMIIOPT. DTO CBSIBAHO C TEM, YTO UM-

™

nust. B 2017 rogy mokasareau MMIopTa MUThe-
BOIl ¥ MUHEPAJLHOI BOABI COCTABUJIN $ 91 900
| Tpicad, a sxcropra — $ 23 900 Teicsau (puc. 5).
. B auBape-asrycte 2018 roga umMnopr gocrur mno-
kxa3zaresnsd B $ 69 300 Teicay, a SKCHOPT COCTABUJI
$ 17 100 toIcsT9. MOXHO MPENINONI0XKUATD, YTO 10~
- xasaresm 2018 rosa npessicaT rudpsr 2017 roxa.

Takum o06pa3oM, B HATypaJbHOM BBIpa-

{ XKE€HUU OYTUJIUMPOBAHHON BOJABI GOJIbIIE JKC-

a4 B JCHCKHOM BBIPDAXCHUN

| MOpTHAs NPOAYKLUS AOPOKe U HPECTIKHEH, U
: B Poccuio ee 3aBo3uTcs B MeHbIIEM OGbeMe, YeM
{ BKCIIOPTUPYETCS.

Anacmacus T'odosarvnuxosa,
Cneuuaucm no céA3AM ¢ 06uecmeenHocmsio
I'pynnot komnanuii Step by Step

- Research by the Company “Step by Step”
Review of the Russian
Market for Drinking

pyemoii B PO 6yT1x1111x1p013aHHOﬁ BOJIbI PACTYT. :

- and Mineral Water

¢ goctur 107 MJIH TUTPOB, a 3KCIOPT — 4690 MaH :

The Russian market for bottled drinking and
mineral water is characterized by international
companies dominating the mid-price segment
(“The Coca-Cola Company”, “Nestle SA”, “Pep-

as a large number of local manufacturers in the
low-price segment. In addition, the low-price seg-
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PucyHok 3. AMUHAMUKA OB bEMA PbIHKA
NMATLEBOW U MUHEPANTbHOM BOdbl
B 2015-2017 rogax, man n
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WcTounuk: TK Step by Step.

Pucynok 5. AMUHAMUKA UMIMNOPTA U 3KCMNOPTA
NMUTLEBOW U MUHEPAJIbHOM BObl
B 2013-2018 rogax, $ Tbic.
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WecTounuk: B3 2018.

ment includes a wide range of private labels at
retail chains, firmly occupying the niche due to :

resources saved on distribution and marketing.

premium segment.

Let us examine the main indicators of bottled :
drinking and mineral water output in Russia, :
based on the state statistics available for the past :

few years. The following categories are taken into

account: natural mineral waters and drinking wa- :
ters, bottled, not containing sugar or other sweet-

eners or flavors.

in 2015, output of the products in question in- :
creased by 3.9%, amounting to 11,637,891 thou-
sand halfliters. In 2017, production indicators
increased, reaching 11,683,616 thousand half-
liters. It should be noted that, up until 2017, data
for Russian output had included the Crimean :
Federal District, but since then no data for the

region has been available.

duction volumes (432,283 thousand half-liters)
30 rrepM - www.rus-fdm.com

© MAH N

6e3a/IKoroJibHble HaNUTKU /

: Pucyrok 4. AUHAMUKA UMIMOPTA U 3KCMOPTA

MUTLEBOW M MUHEPANTBHOM BOAbI

: B 2013-2018 rogax, mau n
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© MicTounmk: B3] 2018.

¢ and drinking water, plastic containers are pre- :
- ferred to glass bottles.

: “cheap” and “mid-price” segments include drink- :
¢ ing and mineral water produced in Russia and

¢ The mid-price segment includes water within the
© price range of 101-150 rubles per liter. In addi- :
: tion, “mid-price-” and “mid-price+” can be dis- :
. tinguished as segments, products within them
© being sold at 51-100 and 151-250 rubles per liter :
- respectively. Both the mid-price and mid-price+ | 2017, the indicator for imports of drinking and
segments already have water bottled in glass as -
well as imported water. The premium segment
. consists exclusively of foreign products, its lowest

© price per liter being 251 rubles.

In the Russian market for mineral and drink-

ing water, products within the low-price segment :
prevail, accounting for 36%. They are followed
by the mid-price- segment with the share of 25%. -
Imported bottled water is concentrated in the : The mid-price segment occupies 19%, whereas

: the mid-price+ segment makes up 13%. Premium

products only occupy 8% in the market.

© erage consumer prices per liter of bottled min-
. eral and drinking water in January-October :
2017-2018. In early 2017, a liter of water was !

sold at 30.99 rubles on average, and during the

© time period in question slight growth was taking
Following a decline that occurred in the :
Russian market for drinking and mineral water

place, resulting in a total increase of 0.51 kopeks
by the end of the year. In January 2018, the price
equaled 31.3 rubles per liter and was demonstrat-
ing stable growth up until October 2018. During
this part of the year, the price increased by 0.71
kopeks, which is also fairly insignificant, even
though higher than in 2017. The above consid-
ered, prices for bottled drinking and mineral wa-
ter have been rising very slightly, although, all in

all, growth can be observed.

In 2017, the largest volume of the products ex-
amined was supplied by the Central Federal Dis-
trict, namely 3,082,357 thousand halfliters. The
Far Eastern Federal District ranked last in pro- :

Given the economic crisis and high compe-
tition levels, players in the Russian market for
bottled drinking and mineral water have been
attempting to reform their businesses. Small and

: medium-sized companies have been trying to

. make their products cheaper. This is an overall
trend in the Russian market for bottled water,
. where most consumers are susceptible to prices,
while the number of consumers giving prefer-
© ence to premium brands is negligible.

In 2016, the volume of the market analyzed

. was demonstrating positive dynamics due to
- growth in output as well as increasing imports
“and a slight decline in exports. Market size in-
creased by 7%, reaching 19,074,782 thousand li-
© ters. In 2017, however, the market shrank by 2%,
© to 18,697,232 thousand liters. Despite growing
: output and imports, volumes of products export-
© ed have been increasing as well.

Now, let us focus on the import and export

dynamics for bottled drinking and mineral water
in volume terms for the period of January-Au-
© gust 2013-2018. In physical terms, volumes of wa-
© ter exported from the country are multiple times
: higher than those imported. In 2017, exports
reached 4,810 million liters, whereas imports
In the Russian market for bottled mineral

only equaled 140 million liters (4,670 million
liters less). At the same time, it should be noted

that volumes of bottled water imported into the
A price analysis has indicated that the :

Russian Federation have been on the increase.
During the period from January to August 2018,

: imports amounted to 107 million liters, whereas
: bottled in plastic. Products priced lower than 50
. rubles per liter make up the low-price segment. :

exports equaled 4,690 million liters. The market
is almost fully oriented towards export; expensive
imported products are less demanded. In physi-
cal terms, the share of imports equals 2.83%,
whereas exports make up 97.17%.

A different picture can be observed in mon-
etary terms, foreign products leading instead. In

mineral water equaled $ 91,900 thousand, where-
as exports were valued at $ 23,900 thousand. In

: January-August 2018, imports reached the level
© of $ 69,300 thousand, whereas exports reached
© $17,100 thousand. One may expect the indicators

for 2018 to exceed those for 2017.

To sum up, in physical terms, exports were
prevailing in bottled water, whereas in mone-
tary terms, imports were exceeding exports. This
is due to the fact that imported products are more

© expensive and prestigious, and are supplied to Rus-
Figure 3 demonstrates the dynamics of av- :

sia in lower volumes than what is being exported.
Anastasia Godovalnikova,
Public Relations Specialist
“Step by Step” Group
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